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sriveine news To ves  |arge Gifts Keep the Love Alive!

AND FRIENDS _ :
Private Donor and Foote Fund Match the Stollery Gift

Days just dondt get an)youcandonatetothe campaign onlineat |
with dellvery ofa Cheque for $100,00(h donation www.thenina.ca, by phone with your credit
from a private donor who wishes to remain anony- card or send a cheque by snail mail. Better

In this edition: gOl_JS-StSti” Y;Eﬁ”ng ffﬁmdtfhat a?rt]onlizsdhing r;ews, yet, drop in for a tour and donate or buy
. raig Stumpfillen called from the Edmonton some art.
Keep the Love Alive Community Foundation with news of a $50,000 gif
Campaign Reaches from the Eldon and Anne Foote Fund. This news
Immediate Goal immediately triggered a call from the Stollery
- - Charitable Foundation confirming the $125,000
Dancing with matching contribution.
Disabilities With these large gifts in hand, the Keep the Love
Media. Friend Alive campaign, which kicked off in rdidly, has
edia, Friends reached its immediate goal ($250,000 required for
Support Nina the lump sum payment to the City for the facility).
- The campaign, however, runs to November 30 and
Wedding Crashers the Nina hopes to keep the momentum going,
and Cakes/Auction; raising funds to oOkeep | 6

the next lump sum facility payment due in 2017.

Street Art

Since July, Nina has raised almost $290,000! Huge"2Y! F".:'tf]m?tn f‘n? Wetr;]dyé-lclalllo fhareﬁ :Ze good
In the Gallery: thanks go to our anonymous angel, Foote family Eﬁgsu\glfor% 1% 3 Or(())(;? Yoi anevc\:l ;\tfh th?a t V\t/g) a
Reflecting 96 Street; and Stollery Charitable Foundation, but also to the minute clip on our website (Click on Donate Now or

media and the many friends, staff, board and artists

. =
Jane Siberry at Nina: that have worked so hard té&Keep the Love Alive

the Keep the Love Alive Banner).

Dancing with Disabilities
Nina AVIVA Fund campaign needs your help

Nina dancers need your help to continue their Amazing
Adventures. If you caught troupe members performing at
the Alberta Avenue Community Centre in May, or at the
Kaleido Festival in September, you will know that the ‘
Amazing Adventures of the Dg
continued. In order for that to happen, however, partners
Mile Zero Dance and the Nina Haggerty Centre need to find
a new source of funds.

We have a great opportunity to access $10,000 from the
AVIVA Community Fund. Our idea has been approved and
now it is up to us to show community support. Help keep
these artists dancing by going to the Nina or Mile Zero
Dance website and click on the AVIVA banner to cast your
vote. You can vote everyday! The minute you spend could
mean months of dancing for our very passionate troupe.

] 1
—"@E Dancing with

| ) ‘ Aviva Community Fund Disabilities View this idea

AVIV, supporting what's Important to you
Insurance v 138 o



Shout Out to Edmonton Media

City TV, CTV, CBC, Global all lend support to campaign

Bridget Ryan, well known for her Local media outlets have all shown (BT s
lively contribution to City TV incredible support for the Nina

Edmont onds Br e ak fHaggerty Centre during the past

has some pretty big fans at the few months, highlighting the fund-

Nina! Artists in the Collective raising campaign and the important
were thrilled to see her on location ~ role the Centre plays in the lives of
in the Nina studios, happy to meet  the artists it supports and the

her in person and to have the Edmonton community.

chance to be on TV. On September 30, C-§

Bridget also profiled Nina artists Doll and Darryl Macintyre were

during a remote earlier in the the first to broadcast the happy 1)
month at Lexus of Edmonton. news that the immediate campaign TELEvISIoN

Lexus is a long time supporter of ~ goal had been met.

Ninaés annual fu

n

Walk, and now helps to highlight CBC, Global and the Edmonton
the Centre by displaying artwork in  Journal have also covered aspects
its new and previously owned car  Oof the campaign, with Shaw and
showrooms. Telus TV both filming more in

depth profiles of the Centre and its
artists.

_ Artistic Director - Nina Haggerty Centre for the Arts

Odvod Media Critical to Campaign

Odvod Media has been the driving force behind the |
Keep the Love Alive Camp
Iu' l evel of support we hav
H Director Wendy Holl o. 0
IOVB) ©ie to work with.6 Odvod

/ I.lV' the campaign, launching the Indiegogo social media
campaign on July 17. The company, which publishes

Avenue Magazine, also donated thousands of dollars
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Students, JA company Show the Love

Anastasia Pavlic (right) presented a school credits and scholarship
cheque for $400 to the Nina

opportunities.
Z?:Wigegrg (Sr?[ %%hnﬁlf:r:y?ﬁirn‘i].ﬁg'or Also creative in their support, are
The 16week progrgm is designed MacEwan students, Sara Knourek
to teach vouth aged 1518 how and Danika McConnell. They set up

youtn ag : booth on campus offering their

to run a business by creating one ervices. for e le window wash-
of their own. Anrsaﬁggé&l#apmg Vﬂrﬁjg Ea
created and marketed a line of to the Nina Hagoerty Centre -
casual bow ties, earning high ggerty '

& Abou
On Locatiol

n at The Nina Haggerty Centre for the Arts #5
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; ; ; Artists from the Nina Collective applaud
ad space in the magazine to the campaign. Dominique Bugeaud for her campaign donatior
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Pagé
Wedding Crashers and Cakes Nov. 4

Team Sponsors, Chefs at work planning their cake creations

The teams are matched and chefs
are already plotting amazing cake
creations as Cake Walk returns to
the Westin Hotel on November 4.

The event welcomes a few new
cake makers to the competition:
Once Upon a Cake, Cakes by Can-
dace and Triple L Cakes. The chef
from the Chateau Lacombe is also
set to go head to head against Chef
Suhail Sayed and his team from the
Westin Hotel! Returning to the
completion are Over the Top

Team sponsors and chefs can B gy
expect lots of attention as Sheri

Somerville table hops throughout
% *\eddll)

the evening while Josh Classen

hosts from the podium. Guests to
£ Lo
[Cakeyac20m

the event, as always, can expect the
aﬁ'ﬁw

unexpected and also a touch of
elegance as Sheri and Josh will be

sporting a gown and tux provided
by the Bridal House.

A terrific line up of popular
songs will be performed during the
stage show by Colleen Rae, Josh

Cakes, Cheryl 6s CMetohand hishand andrSheyi Ar t

of Cake and Ter esSomavile. Allproceeds fromthis  \world Stone
Custom Cakes. event directly support the studio Inc. and
Back as team sponsors this year are program at the Nina. SERVUS.
Lexus of Edmonton, Pacesetter Tickets are available at Fon-the- Credit Union

Homes, Avenue Magazine, Westin ~ Square by phone or online for $100
Hotel, Canadian Dewatering LP and each, or you can buy a table for 10
Latium Fleet Management. On for $800. Table sponsors enjoy the
board to dethrone some of the benefit of reserved seating and are
past event winners are newcomers recognized in the program, from

to the event, Bridal House, M & M the stage and with signage at the
Meats and Janice Kosak. table.

are sponsoring
the 8th annual
Cake Walk
event.

Josh Classen and
Sheri Somerville r
unite to host this

yearo6s eb

Silent Auction

Alberta Travel

Great getaways and
unigue experiences

Open Source Street Art

Nina artists join local street artists

Two Nina artists were jazzed to have the opportunity to take
Who doesndt -hwmg?a Tht sPar i gd?]ngnto_n Arts sponsored pilot project offering
silent auction at the Cake Walk event is proud local artists t

ree sites to create legal street art. Nina artists
worked with Jason Botkin, aBn Masséunder and school

mate of Nina Artistic Director, Paul Freeman to create art
on the walls of the 97 Avenue underpass, one block north of
Springs, Canmore Radi s ssofarcreated §0p muraisdn 14 aitiesdnteinationally.

Inn, Drumheller Ramada Hotel & Suites, Village _

Creek Country Inn at Pigeon Lake andtown

stays at the Westin and Fairmont Hotel
Macdonald.

to offer a limited number of great Alberta
escapes that include accommodations, meals
and activities that are sure to please. Already

In addition to getaway packages, the auction
also features a backyard BBQ for 20 by M&M
Meats that includes your own backyard chef
and entertainment by
table dinner at the Shaw Conference Centre
for 6 with Trudy Callaghan and Orville Chubb,
publishers of Avenue Magazine, and an
exquisite evening of wine & champagne hosted
by Satesh Narin of Crestwood Wines, catered

. dinner and classical performance by the Buena
Vista Trio.

Co

Scott Berry, no stranger to large art projects, had a blast adding his drawirags to
the underpass project. The site is to be a permanent street art mural.



